
ROBBIE SHAWN 
San Diego, CA ● (619)677-4734 

hello@robbieshawn.com  
www.linkedin.com/in/robbieshawn 

SENIOR E-COMMERCE MANAGER 

Results-driven E-Commerce Manager with over 10 years of experience leading growth for DTC lifestyle brands. A 

strategic and hands-on leader who excels at owning the end-to-end digital customer journey, from site experience and 

conversion rate optimization (CRO) to back-end platform performance. Expert in optimizing the Shopify Plus, NetSuite, 

and Celigo technology stack to drive revenue, enhance user experience, and ensure seamless operational integration. 

Areas of Expertise 

• E-Commerce Management • Brand Development • SEO Strategies 

• Competitive Analysis • Digital Marketing • Affiliate Programs 

• CRO & User Experience • Stakeholder Communication • B2B & B2C Sales 

• Social Media Campaigns • Online Advertising • Order Automation 

PROFESSIONAL EXPERIENCE 

HOME CONTROLS, San Diego, CA               

E-Commerce Manager, May 2024 – Present 

A leading national distributor of smart home automation and security products for DIY and professional customers. 

• Increased total sales by 35% within the first 3 months by launching and optimizing comprehensive Google, 

Bing, and Amazon Ads campaigns. 

• Engineered a seamless upgrade of the Amazon-Celigo-NetSuite integration to the Premium Edition, enabling 

100% accurate margin reporting and financial settlement automation. 

• Added the Celigo Amazon FBA Returns add-on to ensure Amazon FBA inventory in NetSuite was accurate and 

returns were fully accounted for. 

• Collaborated with inventory manager to maintain optimal Amazon FBA and Walmart WFS stock levels and 

streamline inbound FBA & WFS shipments. 

• Implemented Shopper Approved to systematically build product and company reviews, enhancing brand trust 

and online reputation. 

SOLO BRANDS, Grapevine, TX (Remote)               

Digital Product Manager, April 2022 – Jan 2023 

A D2C holding company for premier outdoor and lifestyle brands including Solo Stove, ISLE Surf & SUP, Chubbies Shorts, 

and Oru Kayak. 

• Led the development of a multi-brand headless framework using Shopify Plus and Hydrogen, improving page 

load times by 70%. 

• Established a robust A/B testing and CRO program by implementing Dynamic Yield and Lucky Orange, leading 

to data-driven site improvements. 

• Drove a 20% increase in Average Order Value (AOV) by developing and launching a custom product bundling 

feature across four Shopify Plus sites. 

• Engineered a fully custom, multi-brand integration connecting the NetSuite ERP with the ShipHero WMS via 

Celigo, streamlining fulfillment operations across five warehouses in the US, Canada, Australia, and Japan. 

• Spearheaded the enterprise implementation of the Simon Data Customer Data Platform (CDP), creating a 

unified 360-degree customer view for all four brands to enable advanced segmentation and personalized, 

cross-channel marketing campaigns. 
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ISLE SURF & SUP, National City, CA                      

E-Commerce Channel Manager, April 2018 – Jan 2023  

A top-rated, direct-to-consumer brand specializing in inflatable and hard-shell paddle boards and surfing equipment. 

• Directed the full platform migration from WooCommerce to Shopify Plus, creating a scalable foundation to 

triple annual revenue from $15M to $45M in three years. 

• Led the enterprise-level upgrade from Skubana to NetSuite ERP, building custom Celigo integrations with 

multiple 3PLs to enable nationwide 2-day shipping. 

• Architected the customer service tech stack by implementing the Gorgias helpdesk, creating a 360-degree 

customer view by integrating data from Shopify, NetSuite, Facebook, Attentive, Aftership, and Aircall to 

significantly improve customer experience. 

• Managed a seasonal advertising budget of over $450,000 per month, increasing paid media revenue by 48% in 

the first 2 years. 

• Steered a complete company rebrand in collaboration with the executive team and external agencies, 

encompassing logo, website, product design, and Amazon Store presence. 

 

BAD BOY BRANDS, San Diego, CA                      

E-Commerce Manager, Dec 2015 – Mar 2018  

An international lifestyle brand providing performance gear and apparel for combat sports and action sports athletes. 

• Spearheaded the brand’s strategic transition from a B2B to a D2C model, launching a new Magento e-

commerce site for US and European markets. 

• Implemented the Brightpearl ERP system to centralize order, inventory, and accounting management for 

multiple brands. 

• Developed and managed multi-channel advertising campaigns on Amazon, Google, and Bing, resulting in 

significant D2C sales growth. 

• Launched an Amazon-exclusive product line in partnership with the executive team, focusing on higher volume 

and margins. 

TECHNICAL SKILLS 

E-Commerce Sales Platforms Shopify Plus, Big Commerce, WooCommerce, Magento, Amazon Seller Central, 
Amazon Vendor Central, eBay, Walmart, Home Depot, Channel Advisor, Shogun  

Digital Marketing Platforms Google Ads, Google Tag Manager, Bing Ads, Criteo, Amazon Advertising, Amazon 
DSP, Facebook, Instagram, TikTok, Attentive, AdRoll, Hotjar, Lucky Orange 

E-Commerce Management 
Tools 

Google Analytics, Bing Analytics, Klaviyo, Yotpo, Avalara, Celigo, Dynamic Yield, 
Impact, Monday, Feedonomics, Forter, NoFraud, GS1, Quartile, Teikametrics,  

ERP NetSuite, Brightpearl, Fishbowl, Skubana 
Cloud Computing AWS, Google Cloud, WP Engine, Kinsta, Cloudflare, Rackspace 

Web Development HTML, CSS, PHP, Liquid 

EDUCATION & CREDENTIALS 

Bachelor of Science, Business Administration & Management | California College San Diego (C.C.S.D.) – Feb 2012 

Professional Development 

 

 

• Google Analytics Certified • Google Ads Certified 

mailto:hello@robbieshawn.com

